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¢) SOCIAL MEDIA STRATEGY
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€ OPPORTUNITY IN CRISIS
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OWHATSHS NEXT FOR SOCI A

A Any technology is only as good as the intentions of those using it

A Confluence of people using social media for good and networks rallying to
support their efforts

A Whether it will last remains unclear. But this can mark a turning point in the
reinvention of a transformative technology.

ANetworks must embrace the responsibilit
from spreading lies.

A Social media truly can be i edifying, entertaining, even inspiring!
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€@ Making PT social media friendly
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